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Be the Contrarian.
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Be the Contrarian. XOR

Pioneer with Experts.



How Not To Die
Avoid TBU. sz

N

Pain Points i}l %

™ T
e

|=|of =24 d0| SESH= el AlIE. {}
£710f| 5| s |xHet 2H RE2 = 2|A3S FELICL

HOtAIZ 712 X = Gl= HEHOl|A RSHE Xl of| & 32|50 AfSHLHO{A
IS LHOF S, 2ePEQl F ol 7|THE 27| HESLIC

Jal

Y o
Ed

A o=} = SQIX}S Al mh 47| ofRict.
Hict St iBe D v, 27| A1) o,
AR B 91502 otagt Eir

e Ao 317, Holst of20] Aot AR FIR) WS
SN 47| OfZACk, Y, ChsEo| 7|2f0] |t
NI DS HHSH A7 |} TiAfof WHICE,

=2

www.xorexe.com

Do What Works
Here & Now. 7 e

T od

- J

A New Approach
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Customer Benefits

4

XOR Program

XOR Program & 7|19 A& 74X H|E, A|

iLC.

Hlefx{o i

Aot x|eto| x4

k2
[

ISLICE

03
<+
Joll

S S| Al

K
rd
KO

t

Al

Jl
oK

L

O X7 |ojf|

ol
-
ol
Kr
4

.I

I

| & HAIZ MSotw, 7|22 HE oj

E|avte

l‘-

at
W= A| SChs

M
B2 Mu

XHA| CHH| V5 O|2te| H| 2O = 434,
.l

Z|CH 90%7IkX|

nd
Pl

o3
&l
>
g
L
ol m_m
(L
ol ==
=
Kl 2
or of
= 80
10 .
ny wo
E
AU =
T
33 K
7 M0
R Wo
m &
K
vy

| 3 Key Success Factors

=

ey
100%7tK| 201 22 2= UA7| W=,

EEELE

ot Ad

3

o= X

ofl.

12r5{02 BiX|st 'S8 #2/0] 2lofop
[ |

29710

<l
=l
=
)
Ly
=]
>

PTC

XOR@xorexe.com

www.xorexe.com



Program Overview
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Channel Optimization,
Contract negotiation,
Closing, etc.
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2) Mission-Centric
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